Al & PR TOOL CHEATSHEET

Curated by Winger Marketing

Content Creation & Editing

&
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ChatGPT (OpenAl):
Drafts press releases,
blogs, and social copy.
Great for drafting and
aligning tone or style.

Claude (Anthropic):
Thoughtful, context-
aware writer ideal for
summaries and long-
form PR content.
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Productivity & Miscellaneous

@
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Otter.ai: Transcribes
meetings or interviews
with speaker
identification and
summaries.

Clara: Al scheduler that
handles meeting
logistics via email.

Media Management

Hootsuite (OwlyWriter
Al): Writes and schedules
content; suggests post
times and repurposes top
performers.

Sprout Social:
Provides content ideas,
replies to suggestions,
and post timing
optimization.
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Jasper: Offers templates
for ads, press releases,
and more, with brand voice
customization.

Grammarly: Ensures
clear, grammatically
correct writing with tone
and style suggestions.

Canva (Magic Write):
Creates social visuals and
short form copy fast.

Notion Al: Centralized
workspace for notes,
planning, and Al-
generated summaries.

Buffer: Lightweight tool
with Al for ideation,

repurposing, and testing
social content.

Wordtune: Rephrases,
/ shortens, or expands

content. Good for refining
messages or quotes.

\ Fathom: Summarizes

Zoom calls and highlights
key decisions and action
items.

Motion: Automatically
. schedules and prioritizes
tasks to optimize time.
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Tips & Ethical Media Monitoring & Analysis
Best Practices

Meltwater: Tracks Talkwalker (Blue Silk

* Double-Check Facts: Always (O) media coverage and | Al): Detects trends,

verify names, stats, and claims. sentiment. Al suggests \/ emotions, and visual

Al can be confidently wrong. trends and potential mentions across social
media contacts. and digital.

e Human Oversight Is
Essential: Al drafts content;

humans ensure its accuracy, C|S | [] N Cision: Analyzes Mention: Real-time alerts

strategic, and brand-aligned. ERjewsits campaign impact with and sentiment insights.
advanced sentiment Offers Al-generated social

* Be Transparent (When tools and coverage post ideas.

Appropriate): If Al plays a metrics.

significant role, consider
disclosing that to clients or
audiences.

* Protect Sensitive Info: Don't Media Outreach & Research
paste confidential details into

public Al tools. Use secure or

enterprise versions. MUCK Muck Rack + Hunter.io: Identifies and
RACK PressPal.ai: Writes verifies email addresses;

* Respect Copyright: Run personalized pitches and uses Al for format

plagiarism checks, credit original recommends relevant suggestions.

sources, and avoid using Al journalists.

imagery without rights.

e Train Your Team: Share Prophet: Predicts Perplexity: Al-powered

successful prompts and tool journalist interest and research tool with sourced

tips. Upskilling boosts results recommends media answers—great for

and builds confidence. targets using Al. prepping pitches and

staying current.

* Set Clear Guidelines: Create
internal policies outlining where
and how Al can be used
responsibly.

e Start Small: Pilot with low-risk
tasks like caption writing or
summaries. Measure time saved
or quality improved.

e Stay Authentic: Al should
support your brand’s voice—not
replace it. The final content must
feel human and true to your
values.
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